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DIRECTORõS MESSAGE 

UH&LA is growing as an association. With the addition 
of great properties like the Best Western Bryce Canyon 
Grand, the Best Western Weston Inn, the Holiday Inn 
Express & Suites in Logan and several other new 
members our association is stronger than it has been in 
a long time. 
 
In the past few months I have spent a lot of time with 
our state leaders, the Governor, Lt. Governor and 
members of the House and Senate.  The respect that 
they have for the association and more importantly the 
respect that they have for the hospitality industry is 
great.  They see that our industry can be part of the 
solution to the economic troubles the state is facing.  
They are excited to work with our industry and to 
support us where they can. 
 
This support gives us momentum as we move into the 
upcoming Legislative session.  I hope that each of you 
will plan on being part of our efforts as we continue to 
raise our associations profile among state leaders. 
I am also excited to announce that internally our 
association is strong; both financially and 
organizationally we are moving forward.  But there is 
still much room for improvement. 
 
As part of our ongoing desire to provide more tangible 
benefits to our members we are preparing to launch a 
package of member benefits that will hopefully save 
you money and help you to conduct your business 
more efficiently.  These benefits are available only to 
members of the associationé continued on page 2  
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UH&LA TEAMS UP WITH THE LOCALS  
The Recent Moab Lodging Association luncheon was a great 
success. We appreciate everyone who participated. 
 
Like many of Utahôs smaller associations, The Moab Lodging 
Association was dealing with low attendance and participation. Last 
Monthôs meeting, however, had close to 50 in attendance. 
 
This is the start of what, we hope, will become a strong relationship 
between UH&LA and local lodging associations.  
 
If you are part of a local lodging association, we would be happy to 
help plan a meeting or attend your regular meetings to show our 
support. Please email us at uhlamail@gmail.com 
 

THE UPCOMING LEGISLATIVE SESSION 
The Legislative session will soon be here, but there is much to do 
before the actual voting ever takes place. We will be on the hill 
working to preserve our industryôs rights, but weôll also need your 
help by contacting your local representatives.  
 
This year our top priority is to ensure that the Performance 
Marketing Fund is preserved amidst the major cuts facing the 
Legislature.  This fund brings thousands of travelers to Utah each 
year and results in tens of millions of dollars in revenue for our 
industry. 
 
Our strength as an association comes from being united and 
using our numbers across the state to impact legislative leaders. 
Weôll keep you updated and when the time comes please be 
prepared to send an email or make a few phone calls in the name 
of Utah Tourism. 
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Stars of the Industry Awards 
 

¶ Jamie Leatham (Homestead Resort) 

Lodging Employee of the Year, large property 

¶ Shanelle Finnegan (Homestead Resort) 

Outstanding Manager of the Year, large property 

¶ Joe Hickey (ProcessPoint) 

Allied Member of the year 

¶ Jennifer Jarrett (University Inn & Conference Center) 

Food and beverage service employee of the Year 

¶ Shannon Jennings (University Inn & Conference Center) 

Lodging employee of the Year, small property 

¶ Mara Christensen (University Inn & Conference Center) 

Outstanding Manager of the Year, small property 

ñI just try to keep it real  
with the guests.ò 

-Shannon Jennings 

DIRECTORõS MESSAGE continuedéand are the result of lengthy negotiations to ensure that our association rates are the 
best available. 
 
With benefits like group health plans at a discount, you will be able to save money by being part of the larger group created by 
the association.  Look for these and other benefits to be announced in the coming weeks with an anticipated role out of the first 
of the year. 

Michael Johnson 
Executive Director 

Utah Hotel & Lodging Association 
 

FALL CONFERENCE AND TRADESHOW 

We had a great two-day event at our Fall Conference and 
Tradeshow this year and we thank everyone who was able to 
attend. 
 
Economic stress is weighing on hotel owners and this 
conference seemed to happen at the perfect time.  Many of the 
guest speakers, including Lt. Governor Greg Bell spoke about 
the economy and what it will take for Utah Tourism to be 
revived. Bell referred to the Bee Gee song when he advised we 
just keep ñStaying Alive.ò 
 
Between the guest speakers and vendor booths, the conference 
yielded education as well as  financially beneficial relationships. 
 
We learned how to survive the current economy, what Ah&LA's 
efforts in Washington are, how to better serve customers and how to reach clients in new ways through Social Networking 
sites. 
 
Brad Thompson, the owner of Ramada Salt Lake City attended a break-out session presented by Kevin L. Maher of AH&LA. 
Thompson said he was surprised to learn all that AH&LA is doing to help membersé CONFERENCE continued on page 3  
 
 

 (LEFT TO RIGHT) Ed Patel, Michael Johnson, Leila 
Neilson, Brett Maru  
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CONFERENCE continuedéñAH&LA is doing a lot more for us than what we realize. After I saw 
how many problems that they are helping try and solve in Washington, I feltéLike I stepped over 
a rattle snake and didn't even realize I was stepping over it.  There is so much going on behind 
the scenes,ò Thompson said. 

 
Carson Christensen, from the University 
Inn and Conference Center said he 
enjoyed learning about customer service 
from the presentation by Sterling 
Peterson.  
 
ñI think Service was my favorite thing he 
talked about. Even if it is not your job 

you should do everything to serve your 
customers. I am definitely going to talk to 
people more and see if I can help them 
out.ò Christensen said. 

We would like to thank everyone who participated 
including our allied members who hosted booths at the 
event. Special thanks go out to our guest speakers: Lt. 
Governor Gregg Bell, Leigh von der Esch, Ken Fakler, 
Marynika Miche, Sterling Peterson, and Krista Parry. 
They provided unique perspectives and brought 
valuable information to the conference. 
 
We will have another fall tradeshow in 2010, but now 
we look forward to our Spring Fling.  
 

 
 
Special note: All allied members who paid for a booth at our Fall Trade Show will receive a free booth at our Spring 
Fling. Look for upcoming details. 

WHAT CAN SOCIAL NETWORKING DO FOR YOU? 
 
This year at our Fall Conference we had the special privilege of hearing from Krista Parry the Vice President 
of the Salt Lake Social Media Club. She explained how social media like Facebook and Twitter can help your 
business reach more clients. Social media sites are taking off and there are so many untraditional, yet 
effective ways of communicating with the modern traveler. 
 
Parry recommended opening a Facebook account as well as an administrator account on TripAdvisor.com to 
monitor and respond to reviews of your property, even those that are negative. 
 
Quite a few of our members already have websites, blogs or Facebook accounts and weôd love to see yours 
too. UH&LA is also on Facebook and Twitter so take a look at our pages and you can find our new blog at: 
BestUtahHotels.blogspot.com.  
 
If you would like to talk to us about how to begin social networking for your property or if you have events 
youôd like us to post on Facebook feel free to send us an email at uhlaevents@gmail.com. 
 

(LEFT TO RIGHT) Nancy Burgoyne, Jessica 
Christensen, Mara Christensen, Carson Christensen 
and Leila Nielson.   

 

Attendees gathered for breakfast and a speech from Lt. Governor Greg 
Bell. 

Leigh von der Esch, Managing 
Director of the Utah Office of 
Tourism  

 


